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PowerUp is a community-wide initiative that makes it easy

and fun for kids and families to eat better, move more and e S W nfluence
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supports the health of kids and families with programs, o p— — Healthy kids, PowerUp digital engagement is strong, reaching thousands of people
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tools and resources that inspire change and increase youth can reach Parnerships oy communities each month through social media, e-news and our website. Web-

their full potential

based health promotion campaigns, such as Fall Fest and PowerUp
Week, aim to increase knowledge, skills, excitement and exposure to
the PowerUp themes (Eating Better, Moving More, Feeling Good)
through activities that are inclusive for all kids and families.

access to opportunities.

HealthPartners is committed to measuring the impact of PowerUp in our communities over time
through the TREND survey — a partnership with the HealthPartners Institute. This rigorous
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| community survey measures attitudes and behavior of children and their caregivers related to 1,878 42 .3%
nutrition and physical activity over time in communities where PowerUp is most active. Since PowerUp e-newsletter subscribers  PowerUp e-newsletter open rate*
2014, over 4,000 community members have participated in the TREND survey.
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PowerUp engages with kids and families at 7.4% 8.0%
events, classes and activities, as well as Fall Fest email click rate* PowerUp Week email click rate*®
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The PowerUp initiative is a targeted community approach in the
HealthPartners care system service area, representing urban, suburban and

rural regions in Minnesota and Western Wisconsin.
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Member & Patient Care Programs & Partnerships

PowerUp with Plant-Protein: Healthy Family
Meals on a Budget

HealthPartners knows that busy families are looking for simple meals
that pack a punch of protein for the whole family. Our Powerllp with
Planis resource was created just for you. And for a limited time, you
get special access!

Join the PowerlUp Green Team: Planet
friendly, protein-packed recipes
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HealthPartners knows that busy families are looking for simple meals
that pack a punch of protein for the whole family, Our Powerllp with
Plants resource was created just for you. And for a limited time, you
get special access!

The webpage highlights plant-based proteins that are good for the
planet, grocery budgets and growing bodies. Click the button below
to learn more, try new activities, and start exploring.

The webpage highlights plant-based proteins that are good for the
planet, grocery budgets and growing bodies. Click the button below
to leam mare, iy new activities, and start exploring.
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Plant-Based Recipes

P Up with Plant
. ABOUT FLANT FROTEINS & PLANT-BASED RECIPLS

eeeeeeeeeeeeeeee e they? _—

S e el ey @ . s

L9 JAES
In Te R About Plant Proteins @ (’) - \@ m ::. c
nm"u Plant-Based Recipes N S b E
Eeth i About Plant Proteins Plant-Based Recipes Legumes i :I;
CrlALLENGS 2
>
This month, elementary classrooms E
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will take the 10-day challenge
that inspires kids to “move more”
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PowerUp is made possible by HealthPartners. Evaluation planning in partnership with the HealthPartners Institute, Center for Evaluation and Survey Research Funded by the U.S. Department of Agriculture National Institute of Food and Agriculture (2019-67019-30463) through a subaward from Princeton University.


Presenter Notes
Presentation Notes
Our hospitals are an integral part of our communities and are committed to this mission-driven work. By leveraging our care system’s footprint, we bring unique and engaging programs and resources to our community members. Engagement among our communities varies – we see the highest engagement in our rural communities. 


PU section:
Engagement graph 
Resources: magazines, PU Press, web
Programs: School Challenge (photos from the webpage)
Outreach: photo of community event
QR code – website�
Use data from Fall Fest and PU Week
General open-rate on newsletters

Magazines – translated versions

Logic model graphic: PU methods, shared purpose (wheel w/ 2 arrows)
Engagement graph

Right side:
Top half, what we’ve done in past digital engagement (PU Week, Fall Fest, Listserve)
Icons, screenshot of email (Kristen: ask for email)
Bottom half: what we’re going to do
QR code: sign up for listserv, to sign up for challenge
Screenshot of recipe resource (recipe gallery, search Chomp Cookies, bat guacamole)
Screenshot of video – black bean, sweet potato
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